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We develop unique designs that capture attention by using design marketing
and neuromarketing principles to ensure the brand's continued success.
Slice Consulting is a team of strategists and designers, specialized
in brand development, maintenance, measurement,
and improvement through the strategic use of creativity and design.
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Branding project #]1
Metal Factory

Naming

Metal Factory naming is made up to directly represent the activity of the
company.

That verbatim means that the company is an enterprise that produces
numerous items from metal. And the far-reaching plans include the intentions
to enlarge the activities that will be related to metal. Due to the correct naming,
logo choice and thorough activity the company will occupy the appropriate
niche of the market.
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Typography

Armenian Helv
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Logo variations
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(olor palette
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Branding project #2
25.am

Naming

25.am is an event timed to celebrate .am domain existence on market
thrroughout 25 years of their activity.

A quarter of century is a solid milestone with a step by step
achievements, with constantly replenished staff, with on-going results.
This significant interval of time should have been fixed separately

thus the logo dedicated to this event was created.

Logo




Logo Variations

Color palette

#fefefe #fecdla H4fafc #2c2f34
RGB 254 254 254 RGB 254 203 26 RGB 79175 199 RGB 44 47 52

CMYKOOOO CMYK 119960 CMYK6513170 CMYK 74665859
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Branding project #3

| Slice Tours
Naming

The naming "slice tours" was used to emphasize the possibility of getting both
online and offline glimpses of new destinations. It was done on purpose to
instill the notion that new slices of the planet that have yet to be discovered
can be revealed.

This naming spurs to fancy a location to be transported to that only lives in
imagination but can be explored up closely and personally. The slogan “juicy
slices of the world” imparts the feeling of being a tourist who will return with a
new perspective and experiences that he won't find anywhere else.

Logo
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Color palette

H#Hlea7e0
RGB 30 167 224
CMYK 731500

#a9c815
RGB 169 200 21
CMYK 4301000

#262553
RGB 38 37 83
CMYK 99 96 33 32

Logo variations
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RGB 14 62 34
CMYK 91 47 91 59
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Typography

Arial Regular VincentsHand
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Sticker packs
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Branding project #4
Bama

Inspiration

BAMA is an umbrella company that retains positive dynamics in all key business
indicators.

And it gradually develops its projects in manifold directions.

Characterized as a reliable company BAMA values customers' trustful attitude
most of all.

The motto of Bama is to remain steadfast and resolute in corresponding
business fields and build the firm trust in the customers.

Logo
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Typography

ArTarumianVahan
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Color palette
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#274a46 H#EFFFFF
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Branding project #5

Union of Operators
Naming

Operating as an entity consisting of more than one telecom operators
on the territory of RA we resorted to the method of graphic image of
dates and lines.

Moreover, the mission of our activity lays in braodband internet
development projects by cooperating eith consimilar unions throughout
the world.

Thus, the logo chosen in the shape of globus depicts the essence of alike
operator unions operating all over the world.

Logo
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Typography

AVANTI UNI REGULAR

ABCDEFGHIJKLMNOP ABBLAEX3INNAKAMHQO,MNPCTY,
QRSTUVWXYZ O X UYL, W b,blb,2,KO,4
abcdefghijklmnopqgrstuvwxyz Q,6,B,I.A €,X,3,11,KAMH,O,MNP,CTY,

&, X, L, Y, LL, LU, b, bl, b, 3,10, 4.

Color palette

#2dcOec #2aadc?7 #1b6785 #172024
RGB 45 192 236 RGB 42 164 199 RGB 27 103 133 RGB 23 32 36
CMYK 65220 CMYK 7317140 CMYK 8953339 CMYK 80676272
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Branding project #6
Dr. Sahakyan

Logo

DR o

;PAHAKYAN

(olor palette

#1dbece #087f98 #9c9d9c #5e5e5e
RGB 29 190 206 RGB 8 127 152 RGB 156 157 156 RGB 94 94 94
CMYK 720240 CMYK 86 23 27 16 CMYK 4130308 CMYK 56 45 43 35
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Branding project #7
Aqualer

Naming

The naming Aqualer is a composite of words the translation of which expresses
the essence of the brand. Aqua translated as “water” and has Latin root, and
“ler” that stands for “mountain”in Armenian language. The company’s main
idea is to supply people all over the world with pure vital water, that is why it
was extremely important to share the meaning of the naming with people i.e.
the water that comes from the mountain is the purest one.

Logo




Typography

Amiko Regular Albertus Bold

ABCDEFGHIUKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijklmnopqrstuvwxyz
1234567890 (!?,.:") 1234567890 (12,.:")

Color palette

#064b66 #0b88a0 #78aad4 #444646
RGB 6 75102 RGB 11 136 160 RGB 120 170 212 RGB 68 70 70
CMYK 95 59 38 29 CMYK 8127297 CMYK 572360 CMYK 63 545252
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Branding project #8
Inorain

Logo Development

At rst sight when you throw

glance at the logo the inital percep-
tionisa

depiction of robot’s eyes. In this

case robot is a symbol of innova-
tion in -
technologies.

On the other sight the logo resem-

bles much the sight of innity. The O
mix of the 2 perceptions ideally = —
expresses the essence of thr mis- m

sion of the company - endless
achivements in innovative technol-
ogies.

Logo
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Logo Variations

Typography

TarHandes

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890 (12,.:")

(olor palette

®

#1a8d86 HEFFFf
RGB 26 141 134 RGB 255 255 255
CMYK 80 22 506 CMYKO0OO0OO
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Branding project #9
finCo

Naming

The naming Aqualer is a composite of words the translation of which expresses
the essence of the brand. Aqua translated as “water” and has Latin root, and
“ler”that stands for “mountain”in Armenian language. The company’s main
idea is to supply people all over the world with pure vital water, that is why it
was extremely important to share the meaning of the naming with people i.e.
the water that comes from the mountain is the purest one.

Logo
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Typography

OPEN SANSBOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkilmnopqrstuvwxyz
1234567890(!?,.:")

(olor palette

#71b244 #519733 #707d75 #035469
RGB 186 188 184 RGB 81 15151 RGB 112 125117 RGB 3 84 105
CMYK 625900 CMYK 7217 100 3 CMYK 56 36 47 21 CMYK 92 51 3929
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Branding project #10
Ruby Raspberry

Naming

The entire name process is dependent on the product style, target audience
preferences, and brand context. The name "Ruby" was chosen with the goal of
killing two birds with a single stone. On the one hand, the first letter of the
word indicates “raspberry”; on the other hand, the term "ruby" is derived from
the Latin “ruber” or “rubeus’, which means "red". It is both brief and laconic, and
it encompasses all of the intended concepts. The naming transitions nicely into
a logo, which is symbolized by a capital R in a twice interrupted circle, indicat-
ing that raspberry harvest occurs twice a year. The vivid green color was chosen
with the specific intention of emphasizing the production's organic origin.

Logo
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Typography

Hey Oclober

ABLOEFGHITKLMNOPQRSTUVWXY 2
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Sticker pack
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The target audience of RedLine is middle and high middle class, who are a bit
fashion addicted.

That's why RedLine shouldn't contain either red, or line. It is too simple for this
audience and

sounds cheap. We choose the mix of yellow, orange and tobacco, as

1. there is something luxury, but in very small amounts,

2. the customer can see it's a bit higher than middle actually

3. this mix of colors attract, as orange is the most eye catching color due to
various

neuromarketing researches, next comes red and then yellow. So, we use this
advantage.

Theicon is like a communication box in message chats. We used it to catch
attention again and make call to action by contacting us.
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REDLINE REDLINE

YOUR LIFESTYLE YOUR LIFESTYLE

REDLINE REDLINE

YOUR LIFESTYLE YOUR LIFESTYLE

REDLINE REDLINE

YOUR LIFESTYLE YOUR LIFESTYLE

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
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1234567890 (12,.:") 1234567890 (12,.:")

#ffc300 #595345 #373435
RGB 2551650 RGB 8983 70 RGB 55 52 53
CMYK 0241000 CMYK 58 56 73 44 CMYK 000100
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Branding project #12

Best Hotel
Logo

0.5x

0.5x

et
Logo variations
BEST BEST
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Typography

Zen z\'om\ LMUkrCutter

ARCDEE LHSKLMNOPORS TOVWX2 ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefhizklmnopqestovincyz abcdefghijklmnopgrstuvwxyz
1234561890 (12, 1234567890 (1?,.:")
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Color palette

#d0993d #362c2a #000000
RGB 208 153 61 RGB 54 44 42 RGB0OOO
CMYK 17 40836 CMYK 61625871 CMYK 91 7962 97
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Branding project # 13
Megano

Naming

The symbol 1s developed in Armenian style, with Italian motives.

It is a unique mixture spired by Armenian architecture traditions and special
weaving heritage peculiar to late Roman Empire era. It contains only smooth
lines and transitions, no ankles at all, therefore the potential client can enjoy
the spirit of the brand and feel relaxed at the same time. We believe that our
perception of life is also shaped by the moments we felt when admired the
masterpieces of art, sculpture, design, etc.

We do want to save the feelings, emotions, to feel the thrill of our impressions.
That is why we choose the path of reminding ourselves of the “Best Moments”
and reect them in souvenirs.

Logo
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Typography

Academy Engraved LET Plain:1.O

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
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(olor palette

O 0

#064b66 #0b88a0 #78aad4 #444646 #444646
RGB 6 75 102 RGB 11 136 160 RGB 120 170 212 RGB 68 70 70 RGB 68 70 70

CMYK 95 59 38 29 CMYK 8127297 CMYK 572360 CMYK63545252 CMYKG63545252




0% K]
R4 (SRR

MEGANO i CRWes NEGANO

GROUP GROUP GROUP

A A
3 3

MEGANO BRI CRWE,

GROUP GROUP







Branding project # 14
Naire

Logo

Color palette

#806a50 H#Ha68a6b
RGB 125 103 80 RGB 165140 110
CMYK 0 20 40 60 CMYK 0 20 40 40

-792-




Typography
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Branding project #15
Etiuni

Logo Development

The logotype symbol of the touristic destination is the cast decoration

of the 12 century B.C. from the times of the Etiuni kingdom's prosperity.

This ornament is a disc-shaped, openwork, with a loop for hanging; symbolizes
the sun. In the center is a circle with a cross, bordered by

triangles. An ornament of concentric corners is placed between the rays

of the cross. The sun in its turn is an embodiment of eternity.

Logo

‘ THE FORCOTTEN KINCDOM ‘

B o




Naming

The title of the project Etiuni originates from the name of the Etiuni Kingdom
as the largest political formation during the pre-Urartian period in Aras Valley.
“Etiuni - forgotten kingdom” touristic destination is situated in the
Lchcommunity (exactly on the territory that used to be a Water (Aqua) Etiuni)
and is aimed to attract visitors both local and foreigners as an utterly exclusive
place.

The destination title was chosen purposefully to declare the spot an open-air
museum due to ancient monuments that have a universal value of
importance, i.e. the Lchashen fortress, the cuneiform inscription of Urartian
king Argishti the First, the huge royal cemetery with a total of 800 tombs.

Typography

ARCHEOLOCICAPS RECULAR

ABCDEFCHIJKLMNOPQORSTUVWXYZ
ABCDEFCHIJKLMNOPQRSTUVWXYZ

Armomega Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789(2@,::"")

Collor palette

#4a3b2e #3d3c37
RGB 74 59 46 RGB 61 60 55
CMYK 5257 66 63 CMYK 64 555962
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